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EXECUTIVE COMMITTEE LETTER

Three years ago, the National Association of WoM&#As’ (NAWMBA) Leadership Team
decided to implement a high-growth strategy. Beeahe organization’s strategy was executed
by student volunteers, this strategic plan waseqambitious and required a fundamental
reorganization. In 2007, NAWMBA hired a full-tinteecutive Director, Tonya Olpin, to guide
us in our continued growth. We have also entanaaltivo strategic alliances to support our
corporate sponsors and our operations. Moreowehave restructured our board to ensure that
we have the necessary governance to manage théhgr@ur board currently consists of
outstanding business women who are investing time& and talents in NAWMBA's success.

We are pleased to report that our efforts havedegteat results for NAWMBA! Our 2007
National Conference enjoyed explosive growth irhlaitendance and corporate sponsors.
While NAWMBA's signature event will continue to le@ir national conference, we have
identified three other programs that are centraluilomission. We are expanding our reach with
professional members through additional chaptedspaograms focused on professional
development. Also, we are implementing programeduacation and student development. In
the upcoming pages we share with you NAWMBA'’s fkay programs.

We embark on fiscal 2008 confident in the leadgrsihilities of Ms. Olpin to successfully
execute our mission, which is to propel women pasitions of leadership in corporate America.
Catalyst, a leading research firm working with athvg women and businesses, reports that in
2007 women held only 15.4 percent of corporateceffpositions in Fortune 500 companies,
virtually unchanged from that of 15.6 percent i©@0 Moreover, in 2007 women held only 14.8
percent of board of director positions of Fortu®® Sompanies as compared to 14.6 percent in
2006. Our passion is to facilitate the developnméntomen in business leadership roles so that
women occupy measurably increased managerial, Bxecand board positions in organizations
across the country. We are moving forward with mission and hope that you will be an active
participant in this journey.

Pam Reiland Sally K. Widener
Board Chairperson Vice Chair
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EXECUTIVE DIRECTOR’S MESSAGE

Dear Members and Sponsors:
It is with great pleasure that | share with you NKW&A’s 2007 annual report.

| am very proud of the work that NAWMBA accomplish@ 2007 to empower

more graduate women in business and propel moreswanto leadership
positions in corporate America, thus enhancingdikersity of the nation’s workforce. In the
following paragraphs | will share with you sevesthese accomplishments.

The theme for the 2007 Conference and Career Falake the Lead The Conference was
held November®t through %' at the University of Maryland. With over 1,70@esidees and 73
sponsors, the 2007 conference and career fair wrdsugest and most successful to date. We
hosted our first case competition which was spatsbry the Thunderbird School of Global
Management and Hilti.

In 2007, we launched our first Professional Chajpt&vashington D.C. and we partnered with
the Association of Women MBAs to launch our secprafessional chapter in San Francisco.

We have also redesigned our Conference Committeertiinue to build and improve our
keynote event. This committee consists of sixgssional women and six students representing
three different business schools.

Our goals for NAWMBA's future will create more vador student and professional members.
In 2008 we will

hold the largest Conference and Career Fair tq date

launch three more professional chapters,

redesign the conference to consist of two tracks,for students and one for professional
women,

increase student and professional developmentghrtmcal and regional events as well
as webinars, and

redesign the National Student Leadership teamdadie four regional Vice Presidents.

The National Association of Women MBAs would notgmessible without our strong leadership
teams at both the local and national level. Thes@en take the lead each and every day. |
would like to take this opportunity to thank alltbese amazing leaders for their dedication,
outstanding accomplishments, and willingness tdioaally live up to NAWMBA'’S mission.
Sincerely,

Tonya M. Olpin
Executive Director
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CONFERENCE

"NAWMBA 2007 was an amazing experience. By paaticig in the case
competition, the career fair, and networking wither MBA women, | learned a
lot, made great connections, and ultimately hadeagtime doing it! I will
definitely be attending next year."
Julia Lindgren
MBA Class of 2009
Georgia Institute of Technology

The Annual National Conference and Career Faittisee-day event that embodies all areas of

NAWMBA's mission and is dedicated to supporting desteloping both students and

professional women. This event is the only natfievant devoted exclusively to women MBAs

and graduate women in business. The Conferenaeectsithe most talented student MBAs
with companies looking for interns and graduatinglents.
Professional women interact with sponsoring comgsni
through networking and coaching events. The Ceniss
also promotes professional and personal development
through leadership meetings, workshops, industnglsa
keynote speakers, coaching sessions, a case ctiorpeti
and leadership awards.

2007 Conference

The theme for the 2007 National Conference andetare
Fair was “Take the Lead.” The conference was lubisye
the University of Maryland’s Smith School of Bussse
The Conference was held in College Park, Marylarzbth
the Smith School of Business and the UMUC Inn and
Marriott Conference Center.

Conference co-chairs, Rita Mullane and
Loretta Goodridge, were both second year
MBA students at the Smith School of
Business, University of Maryland. The
Smith School of Business and the
outstanding co-chairs were recognized at
the Friday evening keynote dinner and
presented with a plaque for their ability to
“Take the Lead.”
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CONFERENCE

The events of the 2007 Conference
kicked off Thursday evening
November I with a leadership
meeting followed by a networking
reception. Presidents from all of
the chapters, along with key
members of their student boards,
were invited to a leadership
meeting to learn more about
NAWMBA and share in best
practices useful at the Chapter
level.

On Friday, November™@ over 1,700 attendees had an opportunity to ppatieiin a career fair
where they were able to meet, present their resumedsork, and potentially interview with
representatives from 73 companies.

NAWMBA 2007 Annual Report



Propelling Women Into Positions of Leadership ingeoate America
Conference - Education - Professional Developm@&itident Development

CONFERENCE

The conference consisted of three
keynote addresses. Ms. Irene Chang
Britt, Vice President and General
Manager of Campbell’'s USA, gave
the Friday lunch keynote. The dinner
address was provided by Ms. Deanne
DeVries, Director of Global Human
Resource Programs for Agility. Ms.
Lisa M. Tondreau, Partner and Vice
President of IBM Global Business
Services, delivered the final address
at the Saturday lunch.

NAWMBA's first case competition was held in conjdion with the 2007 Conference, which

was sponsored by the Thunderbird School of Globah&@iement and Hilti. The first and second

rounds were held prior to the conference and iregdutie participation of 35 teams, six of which
were selected to participate in
the final round. The five judges
included representatives from a
cross section of industries. The
case winners were announced at
the Friday evening keynote
dinner and were presented with
cash awards. Georgetown
University received the®lplace
award in the amount of $5,000.
The University of Dallas placed
2" and received a $3,000
award. Georgia Tech University
received a $2,000 award for
finishing in 39 place.

On Saturday Novembef“3he attendees had the opportunity to attend a arigsy of industry
and educational panels. The Conference conclud&hturday afternoon with a closing
networking reception.
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CONFERENCE
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EDUCATION

NAWMBA is dedicated to providing educational opponities to propel women into leadership
positions across America. NAWMBA's Educational giaeim has four focus areas:

Scholarships:NAWMBA is dedicated to increasing female enrollrnenMBA
programs across America. More women MBAS meangmomen in corporate
leadership positions in the future. NAWMBA is deattied to supporting outstanding
female candidates with scholarships which will reglthe cost of their business
education. In 2009, NAWMBA will launch a scholasiprogram for women entering
MBA programs as well as women who are currentlpléd in business schools.
Candidates for these scholarships must show ags&ieademic standing as well as
proven leadership skills.

Magazine: NAWMBA produces bi-annual magazin&gpmen MBAandWomen of
Color, with articles that continue to educate
women in the areas of leadership, work life
balance, and career management. The
magazines also profile leading corporate
women across the country.

Newsletter: NAWMBA produces a monthly
newsletter that provides educational articles
on diversity, leadership, career opportunities,
career management, and corporate manager
and executive profiles. The newsletter also
updates members on upcoming events.

Webinars: NAWMBA realizes the need for

women to keep learning after business
school. To respond to that need, we host Webioratspics that are of interest to
professional women across America.
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PROFESSIONAL DEVELOPMENT

"It was extremely satisfying for me, as one ofdhdier leaders of the
Association of Women MBAs, to see how far the NAWBMtliation has
already propelled the SF Chapter. Nothing was nesident than seeing
the Museum of the African Diaspora teeming fukmthusiastic women
MBAs brought together to celebrate this importaeps'
Emilie Cortes
San Francisco Professional Chapter

NAWMBA is committed to providing development opparities for women in all stages
of their careers. Our professional developmengianms include city-based professional
chapters and local, regional, and national events.

Professional Launch Events:NAWMBA is dedicated to providing women
across America a strong network of like-minded wom&/e are achieving this
goal through the launching of professional chaptermsughout the country.
These events bring business women and corporatsaestogether for
networking and professional development.

Local and Regional EventsNAWMBA sponsors local and regional events
across the country to provide opportunities forfggsional women to build
knowledge and leadership skills.

Career Management:NAWMBA provides career management tools to
professional women through the online resume aneec&enter, industry
specific panels and workshops, and career developooaching events.

Leadership Opportunities: NAWMBA provides professional women the
opportunity to further develop and enhance theidézship skills through serving
in a leadership role in one of the following capiast

Chapter Leadership Team.

National Conference Committee.
National Professional Leadership Team.
Board of Directors.

Corporate Advisory Board.

O 0O O0OO0Oo
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PROFESSIONAL DEVELOPMENT
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STUDENT DEVELOPMENT

NAWMBA is dedicated to providing development oppmrities to current MBA
students. These opportunities include: schooldeakapters and local, regional, and
national events.

Student Leadership:NAWMBA realizes that developing the leadership
capabilities of current MBA students is criticaldohieving the mission of
propelling more women into leadership roles acomgporate America. One way
we help develop student leadership is to sharedrastices. A best practice
contributed by the University of St. Thomas, Minotasis shown below.

Leadership opportunities that are available atdabal chapter and national level
include the following:

o Chapter Leadership Team.
o National Student Leadership Committee.
o National Conference Committee.

Best Practice
Name of the Event Fireside Chat with President of 8ked Good Division at General Mills

Overview of the Event A pre-luncheon session for woen only, which provided the

opportunity to discuss women'’s issues and talk abowhy it is ok to
follow your gut as well as how to manage your beh&w and choices to
overcome obstacles in the workplace. We also dissed the importance
of women'’s groups in the workplace.

Cost The event cost to the budget was $50 for juice, fittand granola bar
snacks.

Preparation Time Approximately 3-4 hours, including speaker connections, room
reservation, food order, Promotion, RSVP collectiorand thank you gift.

Key Success Factors Small group, safe environmetiat discuss real issues and ask any type gf

question, dynamic speaker and credible speaker—somee with P&L
responsibility who leads a women's forum at Generalills.

(Internal) Feedback from your Members (positive, | Positive! Everyone was in awe, the speaker madeegyone feel at ease,
negative, and which parts you can improve.) was down to earth, but also extremely credible badeon her position
and experience.

(External) Impact of this Event Significant! This put our smaller program on the map with a large
(Building brand awareness? Earning reputation?) | fortune 500 company in our city and opened the doadio continue
connections for speakers and job opportunities.

Student Events: NAWMBA supports city and regional events acrossdbentry
to encourage developing participants’ skill setd adership capabilities.

Career Management:NAWMBA provides career management tools to MBA
students through the online resume and careerrc@mdestry specific panels and
workshops, resume writing and interviewing worksfiaggnd by connecting
students with companies throughout the United State

12
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MANAGEMENT'S DISCUSSION AND ANALYSIS

2007 Highlights
In 2007 we earned in excess of $855,000 in revenGesporate sponsorships of

$503,151 comprise the primary component of revefuliewed by advertising revenue
of $272,357. We rely heavily on both professiomal atudent volunteers; thus, we are

G&A
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able to keep our labor costs to
less than 10% of revenues. Our
fundraising efforts cost
approximately 21% of revenues.
Our expenses are apportioned
30% to National Conference,
33% to Education, 23% to
Fundraising, 7% to General &
Administrative, 4% to
Professional Development, and
3% to Student Development. At
the end of 2007 we have cash of
$459,030 which will be used to
fund our strategic initiatives
discussed later in this section.

Our revenues are consistent with
our growth in Corporate Sponsors
(see page 23). We have grown
from less than 20 sponsors in
2004 to 73 sponsors in 2007.

During 2007 we also experienced
growth in membership. Our
student members grew from
approximately 1,500 in 2004 to
approximately 4,300 in 2007.
Correspondingly, we now have
73 Student Chapters (see page
22).

13
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Conference Attendance We are also very excited in the

1800 growth of attendees at our

National Conference. In 2004
1500 we had approximately 300
1200 attendees. In 2007 we had over
oo 1,700 student and professional
women in attendance, almost a
600 six-fold increase.
300 +

2004 2005 2006 2007
Year

Number of Attendees

Governance

To support our growth initiative we restructured board of directors and committees.
Our by-laws mandate that the board contain betwegan and 12 members; currently
there are ten members (see pages 20-21). We nafikka board committees: the
Executive Committee, the Marketing Committee, tlev&opment Committee, the
Professional Development Committee, and the Fin@wsamittee. In addition, we have
a National Conference Committee which is an opegatommittee reporting to the
Executive Director. The National Conference Conweitis staffed with six student and
six professional representatives from across thatcy.

The full board meets quarterly. The committeestmenthly, bi-monthly, or quarterly

as needed. Directors are expected to attend tmtegly board meetings and the National
Conference. Moreover, Directors are expectedligetitly fulfill their responsibilities to
the public. We are currently in the midst of fofimag the Director nomination and
resignation policies. After serving an initial ¢leryear term, the full board of directors
considers attendance and level of participation@e@aration when considering whether
the Director should be re-nominated.

The board members are independent in fact andve2cei compensation for serving the
organization. The board members are committedhber@ng to high standards of
governance, professionalism, and integrity in pingwur stated mission

Looking Ahead

We realize the critical importance of strategicgllgnning for the future. During 2007,
the Organization prepared a five-year strategin fdaused on four critical initiatives
necessary for achievement of NAWMBA's goals: reseunvestment, revenue growth,
membership growth, and refocusing of the conference

14
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We plan to invest in our human capital by formitrgtggic alliances and leveraging our
volunteers. During late 2007, we entered intaaasgic alliance designed to more fully
support our expanded programs. We have plangi@esment our strategic alliances
with additional employee hiring in fiscal 2009/201%/e are also better leveraging our
volunteers through expanded opportunities for Isttldents and professionals to become
involved on meaningful committees such as the Mati€onference Committee.

To sustain our expanded program offerings we avkithg for alternative revenue
sources including grants, donations and contrilmgtiand fundraising events. We are
excited about the various opportunities that weeagdoring.

We are dedicated to increasing both our studenpeaoféssional membership bodies.

For 2008 our goal is to increase our student chepde90 chapters and our professional
chapters to five chapters. This growth will tratslto increased attendance at the
National Conference, and to increased benefitsitgsponsors, which in turn, translates
to increased benefits to our members. We havepddsmed for 85 sponsors for the 2008
National Conference as compared to 73 sponsoithéd2007 National Conference.

We began to refocus our conference in 2007 to ¢grafessional members as well as
student members and look forward to continuing thedis in current years. We are
already looking at conference sites for the nexess years and we eagerly anticipate
the 2008 National Conference when we will unved tlual student and professional
conference tracks.

We strongly believe that focusing on our four ggit initiatives of resource investment,
revenue growth, membership growth, and the NatiGuaiference will help this
organization to successfully manage its growthjea@hits strategic objectives, and fulfill
its stated programs.

15
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STATEMENT OF FINANCIAL POSITION

(Unaudited)
April 30, 2008
April 30, 2008

Assets:

Cash $ 459,030

Accounts receivable 63,751

Prepaid expenses 12,482
Total Assets $ 535,263
Liabilities and Net Assets:

Accounts payable $ 88,591

Deferred revenue 164,900
Total liabilities $ 253,491
Net assets:

Unrestricted 281,772
Total liabilities and net assets $ 535,263

NAWMBA 2007 Annual Report
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STATEMENT OF ACTIVITIES AND CHANGES IN NET ASSETS

(Unaudited)

For the year ended April 30, 2008

Changes in unrestricted net assets
Revenues:
Conference sponsorships
Conference fees
Membership dues
Advertising
Case competition
Interest
Other
Total revenues

Expenses:
Program
General and administrative
Fundraising

Total expenses

Increase in unrestricted net assets
Unrestricted net assets at beginning of
year

Unrestricted net assets at end of year

NAWMBA 2007 Annual Report

Year ended
April 30, 2008

$ 503,151
42,475
20,505

272,357
1,850
9,260
5,449
$ 855,047

$ 563,344
59,889

188,515

$811,748

$ 43,299

238,473
$ 281,772
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Notes to the Financial Statements
(Unaudited)
April 30, 2008

The National Association of Women MBAs development, and a national conference.
(NAWMBA) is a not-for-profit organization = NAWMBA has offices in Olympia,

formed for the purpose of propelling women Washington and Houston, Texas. In the Notes
into leadership positions in Corporate Americto the Financial Statements NAWMBA is
NAWMBA achieves this through education, referred to as “NAWMBA”, the

professional development, student “Organization”, “we”, “our”, or “us”.

A summary of the Organization’s significant Unrestricted Net Assets

accounting policies follow: We report information regarding our financial
position and activities according to three
Basis of Accounting classes of net assets: unrestricted, temporarily

The financial statements of the Organization restricted, and permanently restricted. At April
have been prepared using the accrual basis B0, 2008, the Organization’s net assets are all
accounting in accordance with generally classified as unrestricted as they are not subject
accepted accounting principles. The to any donor-imposed stipulations.
accompanying financial statements are

unaudited and include only the most recent Donated Materials, Equipment, and

year. Services
The Organization receives donated space and
Cash and Cash Equivalents utilities from the Jones Graduate School of

The organization considers all highly liquid Management at Rice University. The
investments with maturities of three months o©rganization considers this donated support to
less to be cash and cash equivalents. At Apribe immaterial to the donor and subject to

30, 2008, the cash balance was approximatelgonsiderable speculation regarding market

$459,000. value; accordingly, we have not recorded an
estimate of its fair market value in the financial
Accounts Receivable statements.

At April 30, 2008, we had approximately

$63,751 due from sponsors for the October We record contributed services at its fair

2007 National Conference, the Fall magazinemarket value in accordance with SFAS 116 if

and/or Spring magazine. We state our the services received (1) create or enhance

accounts receivable at amounts we expect tonon-financial assets or (2) require specialized

collect from outstanding balances. At April skills that are provided by individuals

30, 2008, the organization expects that any possessing those skills and would typically

amounts that will not be collected are need to be purchased if not provided by

immaterial to the organization. donation. We record the estimated value of
such services as donated support with an
offsetting expense in the accompanying
financial statements. For the year ending April

18
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30, 2008, the Organization incurred such Revenue Recognition and Deferred Revenue

services in conjunction with legal work, but  We recognize revenues when membership fees

deemed the value of such services to be are received, sponsorship agreements are

immaterial to the financial statements. satisfied, or events are held. Amounts received

Accordingly, we have not recorded an estimate advance of next year's annual conference or

of such services in the financial statements. chapter event, or amounts received for
advertising in one of the bi-annual magazines
are recorded as a liability under “Deferred
revenue” until such services are delivered or
the magazine is published.

We allocate our expenses to fundraising, leadership awards. Our Education Program is
general and administrative, and program aimed at providing scholarships for women in
expenses using either a direct method ora MBA programs, producing and distributing a
systematic allocation, such as hours worked bi-annual magazine, a monthly newsletter, and
during the month for that particular activity. webinars. The Professional Development
Within programs we allocate expenses to theProgram includes city-based professional

following four programs: Conference, chapter events, along with local, regional, and
Education, Professional Development, and national events. The Student Development
Student Development. The Conference Program includes events aimed at our student

Program includes all activities associated withmembers and includes expenses associated
our annual three-day event that includes with student events, and developing student
workshops, industry panels, keynote speakergadership and facilitating career management.
coaching sessions, a case competition, and

The Organization has been classified as a approximately $27,236 in unrelated business
publicly supported organization under Sectionincome related to advertising services for the
501(c)(3) of the Internal Revenue Code. year ended April 30, 2008, and anticipates that
Therefore, we are exempt from federal incomany taxes on this unrelated business income
tax, except to the extent of any unrelated will be immaterial.

business income. The Organization recognized

The Federal Deposit Insurance Corporation
insures accounts at financial institutions up to
$100,000. Cash on hand at April 30, 2008
approximates $459,000. We are aware of this
risk; but do not anticipate that it is material.
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NAWMBA BOARD OF DIRECTORS and EXECUTIVE DIRECTOR

Dominique Bourda Allen is the chair of the Markgti@ommittee and
serves on the Development and Finance committess Allen is
Manager, C&l Commercial Optimization for Reliantéfgy Solutions.
She earned her MBA from Texas A&M University.

Kimberly Brown is a member of the Finance and Depeient
Committees. Ms. Brown is a Business Analyst indaldsales
Operations for Symantec Corporation. She earne¥B& from Rice
University.

Emilie Cortes, CFA, is a member of the Professi@®lelopment
Committee. Ms. Cortes is a Sales Executive folofa, Inc. She
earned her MBA from the University of CaliforniaB¢rkeley.

Deanne DeVries is a member of the Marketing andelzgment
Committees. Ms. DeVries is the Director of Globlaiman Resource
Programs for Agility. She earned her MBA from ffteunderbird
School of Global Management.

Tonya Olpin is the Executive Director of NAWMBA. sMOlpin was
previously in retail management and was the Geméaalager for The
Limited. She earned her MBA from Rice University.

Pam Reiland is the Chairperson of the Board of @i, serves on the
Executive Committee, and on the Development ConemittMs. Reiland
is Executive Director at the Gulfstar Group. Shmed her MBA from
Rice University.
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Megan Streifel serves on the Professional Developi@emmittee. She
is Head of Human Resources at Heath Hero Netwod, (A BOSCH
Company). She earned her MBA from Loyola Marymduniversity.

Laura Wright Southall is a Manager at Alvarez & Br She is a
member of the Development and Finance Committ&é& earned her
MBA from Rice University.

Noemie Tilghman is Chair of the Development Comesitt She is a
Manager at Deloitte Consulting LLP. She earnedVhi8A from Rice
University.

Sally K Widener, PhD, CPA, CIA, serves on the ExeeuCommittee
and as Chair of the Finance Committee. She issmodate Professor of
Management of the Jones Graduate School at Riceetsity. She
earned her PhD from the University of Colorado andS in
Accounting from Colorado State University.

Rebecca Wittrock is the Chair of the Professionayd&opment
Committee and serves on the Development and Finaooemittees.
She is an Operations Analysis Supervisor for Upstr&usiness
Services at ExxonMobil. She earned her MBA from thniversity of
Oklahoma.
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STUDENTCHAPTERS

American University - Kogod School of Business
Arizona State University - W.P. Carey School of iBess
Babson College - F.W. Olin Graduate School of Beisin
Boston College - Carroll School of Management
Carnegie Mellon University - Tepper School of Besia

Case Western Reserve University - Weatherhead $ohoo

Management

Claremont Graduate University - Peter F. Druckdrddt of

Management
College of William and Mary - Mason School of Bus#s

University of Connecticut - School of Business
University of Denver - Daniels College of Business
University of Florida - Warrington College of
Business

University of Houston - Bauer College of Business
University of lllinois at Chicago - Liautaud Gradea
School of Business

University of lllinois at Urbana - Champaign
University of lowa - Henry B. Tippie School of Mgmt

Cornell University - Johnson Graduate School of BtggmentUniversity of Kansas

DePaul University - Kellstadt Graduate School osBess

Duke University - Fugua School of Business
Emory University - Goizueta Business School
George Washington University - School of Business

Georgetown University - McDonough School of Busies

Georgia Institute of Technology - College of Managat
Hofstra University - Frank G. Zarb Graduate Schufol
Business

Hood College

Hult International Business School

Indiana University, Bloomington - Kelley School Blisiness
Indiana University, Indianapolis - Kelley SchoolRdisiness
Indiana University, Kelley Direct - Kelley Schodi Business

LaSalle University - School of Business
Michigan State University - Eli Broad Graduate Salhaf
Management

Monterey Institute of International Studies - FisBgaduate

School of International Business

North Carolina State University - Jenkins Gradugdhool of

Management

Northeastern University - College of Business Adstiation
Northwestern - Kellogg Graduate School of Managemen

Ohio State University - Fisher College of Business

Pennsylvania State University - Smeal College ddiBess

Pepperdine University - Graziadio School of Businasd
Management

Rice University - Jones Graduate School of Managgme

San Francisco State University - College of Busines
Simmons College - School of Management
Southern Methodist University - Cox School of Besia
Texas A&M - Mays College of Business

Texas Christian University - M.J. Neeley SchooBofkiness

Thunderbird School of Global Management
Tulane University - A.B. Freeman School of Business

University of Alabama - Manderson Graduate Schéol o

Business

University of Maryland - Robert H. Smith School of
Business

University of Miami, Florida

University of Minnesota - Carlson School of
Management

University of Missouri, Columbia - Gordon E. Croshy
Jr., MBA Program

University of Notre Dame - Mendoza College of
Business

University of Pittsburgh - Katz Graduate School of
Business

University of Rochester - William E. Simon Graduate
School of Business Administration

University of South Carolina - Moore School of
Business

University of St. Thomas, Minneapolis - Opus Codleg
of Business

University of Tennessee

University of Texas at Austin - McCombs School of
Business

University of Texas at Dallas

University of Utah - David Eccles School of Busises
University of Virginia - Darden School of Business
Administration

University of Washington - Michael G. Foster School
of Business

University of Wisconsin, Madison

Vanderbilt University - Owen Graduate School of
Management

Wake Forest University - Babcock Graduate School of
Management

Washington University in St. Louis - Olin Business
School

Willamette University - Atkinson Graduate School of
Management

Xavier University - Williams College of Business

University of Arizona - Eller Graduate School of Meement

University of California, Berkeley - Haas SchoolRidsiness
University of California, Los Angeles - Andersonh®ol of

Management
University of Chicago - Graduate School of Business

University of Colorado, Boulder - Leeds School afsihess
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2007 SPONSORS

3M

Agilent

Air Products
American Airlines
American Capital
Aquent

AXA

Bank of America
Bloomberg
Boehringer
Campbell Soup
Capital One
Chevron

Choice Hotels

CIA

CIBC World Markets
Citigroup
Constellation Energy
Continental Airlines
Credit Suisse

DHL

Disney

DTE Energy

Duke

Eaton Corporation
eBay

Ernst & Young
Fannie Mae

FDIC

Federal Reserve Bank of Boston
FedEx

Ford

Freddie Mac
Gartner

Georgia Tech
Goldman Sachs
Google

Hilti

Home Depot
HSBC

IBM

IFC

Intel

International Paper
Johnson & Johnson
Lehman Brothers
Liberty Mutual
M&T Bank

Morgan Stanley
NASD

Pension Benefits Guarantee Corporation

Prudential

Rice University
Russell Investment
Safeway

SAP

Sun Microsystems
T. Rowe Price
Takeda Pharmaceuticals
Target

T-Mobile

UBS

United Health Group
U.S. Coast Guard
U.S. Postal Service
UTC (United Technologies)
Vault

Walgreens
Wal-Mart
Washington Mutual
Waste Management
Wells Fargo
Wyndham
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Tonya Olpin, Executive Director; Leah McKnight, Matal Student Director

NAWMBA 2007 Annual Report
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The National Association of Women MBAs is dedicatied
empowering women MBAs and graduate women in busimesrder to
propel more women into leadership positions in ooafe America and to

enhance the diversity of the nation's workforce.

Offices
Olympia, Washington
Houston, Texas

Mailing Address
National Association of Women MBAs
c/o Rice University
Jones Graduate School of Management
P.O. Box 2932
Houston, TX 77251-2932

Website
Www.mbawomen.org

Telephone
281-871-1584

E-mail Address
director@mbawomen.org
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